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Facebook
Recently, Dan Levy, Director of small business at Facebook,
shared that today most businesses have a Facebook
Business Page. 

DID YOU KNOW?

There are more than
2 billion connections
between local businesses
and people?
In an average week, there
are over 645 million views
of, and 13 million comments on, local business Facebook
Pages? 

Facebook is a great platform for growing qualified
leads and adding to your email list. 

Try these 5 strategies to capture qualified leads!
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From your Facebook page, invite friends to follow your
page. Don’t do this too often but if you’re just starting out
or haven’t done this in a while, you will most likely not
offend anyone.
Install a Facebook “Like” button on your website.
Run a Facebook Ads campaign to promote your page and
gain followers. Create an audience with interests relevant
to your niche. Try to keep the size of the audience close to
100,00 to keep the campaign as targeted, as possible. 

GROW THE NUMBER OF
FOLLOWERS ON YOUR PAGE1
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Create a content plan
or editorial calendar.
If you want to grow
your business with
Facebook, you need to
provide content that adds
value to your followers and
post consistently.
Work on building a community
of followers who know, like and trust you on your
Facebook page.
Share relevant articles. 

CONTENT IS KING2

HOST FREE GIVEAWAYS AND
FACEBOOK CONTESTS3

Have a giveaway that benefits your customers. We all like
something for free, but it’s got to add value. In exchange for
the free gift, capture your followers email address for future
use. 

giveaway
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Promote posts to a
targeted audience of
followers when you’re
giving away something of
value that your followers will want to share with their friends,
you’re running a contest or you want to capture email
addresses from your followers.

BOOST OR PROMOTE POSTS4

USE CROSS-PROMOTION5

Create a “partnership” with complimentary businesses. For
example, a dog walking service and a grooming service could
cross promote each other’s businesses either with an offer,
giveaway, a mention, or commenting on Facebook posts.
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Twitter
Twitter is a social networking and microblogging service. 

Twitter is one of the most
popular social networks and
as of the third quarter of 2016,
the microblogging service
averaged 317 million monthly active users. 

With focused action, you can turn your Twitter account into a
lead-generating machine. 

Try these tips to get started! 
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Most everyone knows to include your website url in your Bio.
But, did you know, a link to a landing page with a clear Call-
To-Action, will most likely
convert visitors more
frequently than your regular
home page? Having the link
in your url also makes it more
visible. 

OPTIMIZE YOUR TWITTER BIO1
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Search keywords and hashtags that relate to your industry
and audience. Use them to enter into conversations. Follow
influencers who can help spread the word about your
business.

BUILD RELATIONSHIPS2

Use the Advanced Search feature to search for prospects
who might be interested in your products and services and
follow them. Most of the time, when you follow someone on
Twitter, they will follow back.

BUILD AN AUDIENCE3
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Just like with
Facebook, create
a content plan or
editorial calendar.
If you want to grow
your business with
Twitter, you need
to provide content
that adds value to
your followers and post consistently.
Ask questions in your tweets. When you solicit direct
feedback from your followers, they might be compelled to
respond and engage.  

CONTENT IS KING4

Listen in to what your current customers are saying about
you on Twitter and respond in a timely manner. Some
companies even setup separate Twitter accounts just to
handle customer services inquiries. Microsoft is one such
company: @Microsoft - the official Twitter page for Microsoft
consumer products and your source for major
announcements and events and @MicrosoftHelps - the
Official account for Microsoft Customer Service & Support. 

IMPROVE CUSTOMER SERVICE5
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LinkedIn
LinkedIn is more than just an online resume.

LinkedIn is a dedicated business network where
you can connect and engage with

your business community.

If your LinkedIn profile needs some attention, start here:

Think about what keywords or term customers use to
describe you. Using those keywords, describe what you can
do for others in the About section of your profile.

OPTIMIZE YOUR PROFILE1
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Connect with people you
already know around
home and work
locations,
current and
previous
industries,
organizations,
associations,
referral sources,
potential business
partners, and industry suppliers.
Build relationships with prospects by liking, commenting
and sharing relevant content. Just like any networking
situation, people want to do business with people they
know, like and trust.
You can request an introduction from a mutual contact of
someone you with which you wish to connect.
Always customize the invitation to connect on LinkedIn. 

BUILD AND ENGAGE YOUR
NETWORK2
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Add your logo and company details.
Write a description about your organization using relevant
keywords and interesting facts about your company.
Highlight your company’s products and services with
Showcase pages.
Company and Showcase pages are indexed by Google. 

CREATE A COMPANY PAGE3

Share your thoughts on issues most relevant to your
audience.
Demonstrate your knowledge or authority with your
posts. Post articles that are relevant, informative and
current, avoiding direct promotion of products or
services.
When you publish a post on LI, it’s directly tied to your
profile 

PUBLISH LONG-FORM CONTENT4
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Followers and connections can like, comment, and share
your posts.
Monitor activity, respond and make new connections,
when possible.
Likewise, share, like, and comment on other people’s
posts. It’s another way for 2nd and 3rd degree
connections to see your name and get to know you as an
authority in your area. 

ENGAGE WITH YOUR AUDIENCE5

Sources:
http://www.pammarketingnut.com/2013/05/grow-your-business-with-facebook/
https://www.statista.com/statistics/282087/number-of-monthly-active-twitter-users/ 
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At Simplification Services, we help small business owners
and entrepreneurs: 

Decide which Social Media will attract their ideal client
Save time and frustration by handling this piece of
marketing for them 
Gain more local visibility helping their business to be
found easily 

Our Social Media Packages include: 

Setup of your accounts and profiles on various social
networking sites 
Social Media Management of your accounts based on the
schedule of your choosing 
Training, as needed 
Monthly reports 

Social media is a place for building a
community of followers and engaging
genuinely with potential and current

customers. Social Media marketing levels
the playing field allowing small businesses

to compete with larger companies. 
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Contact us today to find
out how we may help you

grow your business
online through

social media marketing!

kelly@simplificationservices.com   |   512.779.5626
www.simplificationservices.com 


